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Dear friends of Macedonia 2025,
I would like to thank you for your contribution to making the “Macedonia Global Investment Summit
2012” a successful business gathering. It was our great pleasure to be your host in Ohrid and to discuss
investment potentials and economic prospects of Macedonia.

After the Summit, we have developed a number of materials, including a photo gallery and video library
available to all Summit participants. We have also summarized the conclusions in this publication, which
will serve as a working document for all of us, to better concentrate our efforts on the next summit. The
positive feedback that we have received from the Summit survey encourages us to create a solid network of
cooperation throughout the next year and to establish this event as a traditional annual business gathering.
Looking forward to seeing you at the next Macedonia Global Investment Summit.
Yours truly,
Zoran Martinovski
Macedonia 2025 Board Member and Summit Chair
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Letter

The overall goal of the Summit was to increase the visibility of Macedonia as an FDI destination, and to
promote the country’s export potentials. The Summit pinpointed the main advantages that Macedonia
offers to investors, as well as the challenges that need to be addressed. Macedonia is considered a low
cost business destination, but offers developed infrastructure, skilled work-force and strategic geographic
position. The country can enhance the competitiveness by strengthening the rule of law, improving
public administration, as well as enabling continuous transfer of know-how and technology. The IT and
Telecommunications sector, as well as the food-processing industry, were identified as most promising areas
that can offer competitive edge to the country’s economy. Furthermore, the overall positive experience of
the existing foreign investors in Macedonia has reinforced the Government’s affirmative role in creating
a better business environment. Finally, Macedonia 2025 can be a great addition to provide expertise,
knowledge and mentorship to Macedonian entrepreneurs and business leaders, and to provide access to
foreign markets for innovative Macedonian products and services.

SUMMIT CONCLUSIONS
Investment, by definition, is directed towards the future. As President of the Republic of Macedonia, I have
participated so far in many summits. Nevertheless, this is the very first of its kind organized in the Republic
of Macedonia. Summit that brings together more than 40 world business leaders in one place, here, in our
spiritual and cultural capital Ohrid. Summit which is fully focused on the future.
Insofar as Macedonia is known for something, than, it is surely its traditional hospitality. Thanks to the
diligent work, reforms and commitment over the past years we have also become recognized as a good
foreign direct investment destination. Macedonia is open for cooperation and has a lot to offer. This is
proven by the global rating lists; Macedonian free market guarantees the ownership rights. We have skilled
and highly qualified but relatively cheap labor force. As crossroads of Southeast Europe, the location of the
Republic of Macedonia is excellent for transit and distribution of goods. Not to forget the low and flat taxes
of 10% and the extremely easy process of registration of companies - in only four hours. However, there is
a lot more than that.

Address

The Republic of Macedonia has friends and supporters throughout the world. Yet, this Investment Summit
proves that the best friend of Macedonia and of the Macedonians should be the Macedonians, wherever they
live, work and thrive. This Summit is a confirmation that the Macedonian business Diaspora is a faithful
and stable partner which inspires and motivates us with its success.
Therefore, on behalf of the citizens of Macedonia and on my personal behalf, I express our appreciation for
our business-Diaspora, whose dedication speaks of its love for Macedonia. When something is given at the
right moment, the value is much bigger and more important. Rest assured that what you are doing today
is the greatest investment in our common homeland of such kind. The Macedonian Global Investment
Summit reflects the desire, the will and the determination of the Macedonian Diaspora to be actively
involved in building Macedonia’s future.
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Driven by the mission to help in the creation of a favorable economic climate in the Republic of Macedonia,
the team of “Macedonia 2025” has made available its expertise, knowledge and contacts. I encourage the
participants of this summit, to seize the offered opportunity.
Time is not waiting, it is quickly leaking away. Some will say that the year 2025 is far, that we have time
and we need not hasten. However, we must not forget that time is relative category. The steel is tempered
while it is hot. In terms of global economic and financial crisis, we must not lose the reform and economic
condition we have reached. We need not only maintain but also further accelerate the reform pace in the
economy, judiciary, legislation, education, science and other key sectors. Only 13 years remain for us to
achieve the set goal - advanced, rich and prosperous Republic of Macedonia. Macedonia as acknowledged,
recognized and desired destination for foreign direct investment. Macedonia as a common home of its
citizens and its Diaspora. I believe we are on the right track.

SUMMIT CONCLUSIONS

In its successful functioning, “Macedonia 2025” has demonstrated its leading role as a platform for
networking of people, ideas and capital. As a platform for strengthening of the economic cooperation
between the business Diaspora and the Macedonian economy, science and education in light of improving
the trade exchange and investment.

Recently, the Republic of Macedonia, for the fourth time in a row, received a positive Progress Report of
the European Commission, which states that our country continues to meet all the necessary requirements
and is ready to start accession negotiations with the European Union. It speaks of our commitment, but
also of our hard work.
Macedonia is our only common home. Please note that you are part of our only common home and that we
are fully prepared for concrete cooperation with the business Diaspora. We are at your disposal at any time.
All state institutions, agencies, chambers of commerce support this noble initiative. We are willing to hear
your views, ideas and advice on how to make Macedonia more successful in the field of economy. Maybe
13 years is not much, but quite sufficient if we work hard, in togetherness, with mutual trust and respect.
Confident that the seed sown during this summit will result in rich harvest, I wish you a successful and
fruitful work.
H.E. Dr. Gjorge Ivanov
President of the Republic of Macedonia

Address

Ohrid, 19 October 2012
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SUMMIT OUTLOOK
The Macedonia Global Investment Summit, held in Ohrid from October 18th to the 21st, hosted around 350
registered participants, including top business leaders, representatives of international financial institutions,
high government officials, ambassadors and representatives of chambers of commerce. The Summit’s
working panels took place over a two day period Presentations on various topics held by experienced world
class business leaders were presented to the participants. Macedonian and foreign companies interested
in investment possibilities in Macedonia and the export potentials of Macedonian companies had the
opportunity to learn more on the different investment possibilities available in Macedonia. The summit
also offered many opportunities for networking and bilateral meetings, and provided for more than 100
business meetings.

Summit main goals




Attraction of foreign direct investments
Increase of the exports and
Economic growth through more active integration of the Diaspora in the Macedonian economy.

Outlook

The Summit strengthened and enhanced the relations between the global Macedonian community and
businesses in Macedonia, opening up new possibilities and directions for future cooperation. The expectations
are for this Summit to become a traditional annual event, and to provide a platform for business cooperation
and exchange of ideas among the participants. In addition, the state institutions have demonstrated   an
active role in the process by promoting a better investment climate that would promote new investments,
export and development projects. This further enhances the opportunities for mutual cooperation.


The Summit hosted participants from 23 countries
Albania, Austria, Australia, Belgium, Canada, Croatia, China, France, Germany, Luxembourg, Macedonia,
Monaco, Netherlands, Poland, Serbia, Slovenia, Spain, Sweden, Switzerland, Thailand, Turkey, UK, USA.
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“The Macedonia Global Investment Summit is an excellent opportunity to create platform for cooperation,
meetings and joint projects between companies from the country and abroad.“
H.E. Zoran Stavreski, MA
Vice Prime Minister
and Minister of Finance of the Republic of Macedonia
“This summit and the assemblage of these extraordinary participants is an excellent occasion to think about
how to fuse international knowledge and business with local culture in order to provide new opportunities for
Macedonia.”
Antonio Petrov PhD
Professor at the University of Texas at San Antonio, USA

SUMMIT CONCLUSIONS

Summit Impressions

“Macedonia 2025 has done remarkable job organizing this very important economic summit.“

Makram Ghribi
Plant Manager of Johnson Controls Macedonia
(member of Johnson Controls International, USA)

“Absolute honor and pleasure to participate with exceeding my own expectations. From this distance, summarizing
the impression and the experience gained during the Summit in Ohrid I have no doubt that I and my people in
Macedonia, and I’m sure abroad, will keep supporting this cause and will take active participation in the time to
come. Having a rare opportunity to network with great leaders such as Mike Zafirovski, Zhivko Mukaetov, Samih
Elhage, Zoran Martinovski and all the other participants, keynote speakers and panelists is an asset that means a
great deal to me and I and my organization will be at disposal to all involved in Macedonia 2025 for any good
that we can do.”
Miodrag (Miki) Velickovski
Karnikom DOO, Macedonia

“The opportunity to be part of the Macedonia Global Investment Summit, Ohrid, Macedonia, was a great pleasure
because of the quality of the selected speakers and experiences we gained from them. The enthusiasm and synergy
that Mr. Mike Zafirovski owns and unreservedly shared at this event, gave an added value to the Summit and I
hope that with more efforts we can achieve great results for the development of the Macedonian economy through
foreign investments that would be realized. This time we expect business continuity that will bring real results.”
Ljubica Ruben
CEO of MENS LEGIS, Macedonia

9

Outlook

“The organization of this Summit is extraordinary and the Summit is held in the right time for Macedonia.”
Todor Delovski
CEO of Knauf Macedonia (member of Knauf Austria)

SUMMIT CONCLUSIONS

MACEDONIA GLOBAL INVESTMENT SUMMIT
HIGHLIGHTS
Increasing visibility of Macedonia as an FDI destination
The efforts to make Macedonia a visible destination for foreign investments should be based on a multi-layer
principal through the government’s efforts and continuously sustaining and improving the competitive
advantages of the country. On the Government’s side, there are strong and constant efforts to attract
foreign investors and to present the investment opportunities in Macedonia worldwide. There is a wellestablished institutional framework for promotion of FDIs, assistance to the potential investors, as well as
after-care services, led by ministers for FDIs, investment promoters, Agency for Foreign Investments and
Promotion of Exports, the Technological Industrial Development Zones (TIDZ), etc. These efforts need to
continue and improve continuously based on the past experiences.

The following are several key advantages of Macedonia: long-term macroeconomic stability, strategic
geographical position, good logistics connection, relatively low costs, low taxation, quality work force,
availability and cooperation of the institutions, developed infrastructure and fully functional and developed
industrial zones. One of the main obstacles for doing business in Macedonia is the limited and expensive
access to finance, predominantly in a form of commercial banks loans. Although the banks are willing and
able to finance more business projects, about one third of the companies lack risk-bearing instruments.

Highlights

Increasing the effectiveness of these efforts should inevitably entail further actions for branding Macedonia
as a favorable and competitive economy, a land of opportunities. The country is increasingly recognized as
a good investment destination, but long-term effects will be accomplished only if these joint efforts remain
as a one of the top priorities from the Diaspora, Government and domestic businesses.  This might lend
arguments for creating a comprehensive Macedonian Reputation Strategy with aim to increase visibility and
produce Macedonia as a brand and a favored FDI destination.
“This Summit is of great importance to our country. We are very satisfied that we gathered so
many business leaders, investors from the country and abroad and government representatives.
Today together with them, through Macedonia 2025 we are on our way to build a new solid
platform for leveraging the business Diaspora. There is no better place for living than at home
and that is why we should continuously work on our country’s growth.” – stated Zoran
Martinovski, member of the Board of Directors of Macedonia 2025 and Summit Chair.
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The participants on the Global Investment Summit agreed that the country’s competitive advantages lie
both in the costs, quality and the economic setting. Relatively low costs for doing business in Macedonia
come from low taxation, low labor costs, low and declining administrative burden on companies, low costs
and time needed for opening a business in Macedonia, relatively low corruption, as well as the benefits and
concessional conditions offered in the TIDZ.
While being a low cost business destination, Macedonia also offers quality. It has quality infrastructure
in comparison to the countries at similar level of development, a quality and well-educated workforce,
strategic geographical position. A strong Macedonia advantage comes in addition from the excellent record
of macroeconomic stability, the government commitments and success in keeping low taxation. Last but
not least, the positive experience of current foreign investors in the country is the best promotion channel
worldwide.

SUMMIT CONCLUSIONS

Competitiveness is a key to the future growth

However, further efforts have to be made to enhance country’s competitiveness and productivity levels,
as a key precondition for achieving higher living standard. Main potential areas of improvement are:
strengthening the rule of law, professional public administration, reducing effective tax rates, continuous
adoption of the ISO and other standards, increasing the supply of technical solutions, etc.
As investment possibilities were identified: the telecommunications sector, attraction of investors from
China and India and focus on specialization and competitiveness through the educated work force.
Macedonia was identified as a land of opportunities in the IT sector and in the food – processing industry.

“For our government the dialogue with the business community has always been an important
platform for achieving the common goals: economic development and growth of our country.
The Diaspora is one of the key elements in achieving that and this is why the Macedonia Global
Investment Summit 2012 is an event of crucial importance. At the end of the day, although everyone
has its own different goals, the government aims to create better environment for the citizens, the
businesses to generate profit, the workers to earn their salary, there is one common goal, and that is
to work on the success of our homeland Republic of Macedonia.” - H.E. Nikola Gruevski, President
of the Government of the Republic of Macedonia
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Highlights

“The importance of the Telecom and IT industry in Macedonia is very big, because this is the field where
we can attract world class players. Today it is not the device that is important, but the data of the mobile
infrastructure in the interconnected world”- Summit keynote speaker, Samih Elhage, COO of Nokia
Siemens Networks shared his opinion on the competitive sectors in Macedonia.

SUMMIT CONCLUSIONS

Strengthening the linkages with the Diaspora
Increased engagement and commitment on the side of the Diaspora, as well as Macedonian Government and
businesses is essential in moving the homeland forward. Lack of investments of the Diaspora in the past was
mainly a consequence of lack of trust in the economic conditions and business environment in the country.
Macedonia 2025 should play a crucial role in strengthening the linkages between Macedonian companies
and the Diaspora. The Summit which brought together 350 participants from all over the world is
organized for the first time in Macedonia with anticipation to become traditional annual event. Under the
motto “Discovering Opportunities”, Global Investment Summit has sole purpose to promote investments,
economic growth and to achieve acceleration of the long-run growth, while at the same time to get potential
investors to become more knowledgeable and eager about business possibilities in Macedonia.

Highlights

Macedonia 2025 brings together a group of Macedonian high achievers living abroad, with a mission and
goal of helping their homeland to achieve higher growth rates and to improve the living standard. Successful
life stories of Macedonian Diaspora are indispensable in motivating Macedonian young people and building
the “right” values towards learning, hard work, and ambition. Macedonians living in Macedonia and
the Government have to recognize and to exploit the opportunities offered by Macedonia 2025 to the
local businesses, using their experience, networks and dedication, for building stronger and high-growth
companies, for expanding business abroad and for attracting FDIs. Greater interaction and absorption of
the offered support inevitably involves further capacity improvement of Macedonian companies, alignment
with the international standards and work ethic, corporate governance standards etc.

“We are attending an amazing Summit, with great energy. This is an excellent opportunity for the Diaspora to get involved and informed about the investment possibilities in
Macedonia. I really hope that this Summit will become a traditional annual event that will
help create bridges between the business professionals from Macedonia and the Macedonian
Diaspora. During the Summit we will also promote the investment fund that will be a
cooperation between SEAF and Diaspora representatives.” - Robert Arsov, Director in the
Investment Banking Division of Credit Suisse, USA and Vice Chairman of Macedonia 2025
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Panel 1 - Global Economic Prospects and Political Outlook
The panel highlighted the current economic and political outlook of the Southeast European Region, with a special
focus on Macedonia. The panelists discussed resolutions of the Euro-zone crisis, the growth prospects of the emerging
countries in the region, as well as potentials and areas of improvement of the Macedonian economy. Macedonia
is a solid ground for more foreign investments in the future and the government should focus on growth through
setting clear economic development goals.
Moderator:
H.E. Zoran Jolevski, PhD, Ambassador Extraordinary and Plenipotentiary of the Republic of Macedonia to
the United States of America and Honorary Board Member of Macedonia 2025

SUMMIT CONCLUSIONS

SUMMARY OF WORKING SESSIONS

“One of the biggest advantages of Macedonia is that there is no misbalance in our
country. The public debt of 29.5% is really low compared to other countries in the
region. The Government ensured better and cheaper access to finance through EIB
credit line during these years of global financial turmoil. Banks are stable. In the future we have to focus on the private sector as the main driving force of the economic
growth of our country. We have to concentrate on growth through productivity and
innovation and of course through investments in new products. We will also continue
to invest in the education and especially we will focus on the further development
of the IT and technical skills.” - H.E. Zoran Stavreski, MA, Vice Prime Minister
and Minister of Finance of the Republic of Macedonia

“ThisSummit is the perfect moment for creation of transnational network of high achievers drawn together
by common heritage. Canada has managed to weather the storm better than other countries and remained
stable. Canada has strong relationships with Macedonia that are proven through many realized projects.
What I am really delighted with is the support of the Macedonian State institutions. The time is right to take
the business relationships between Macedonia and Canada to a different level.”
H.E. Roman Waschuk
Ambassador Extraordinary and Plenipotentiary
of Canada to Serbia, Montenegro and
the Republic of Macedonia
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Working Sessions

“After a major system financial crisis, a deep prolong decline and slow recovery is inevitable. We can restore
economic growth by following three major steps: control of the deficits, convincing structural reforms and
flexibility of labour markets. Countries should stop focusing on deficit reduction and instead they should
start buying more goods and services from the over indebted countries rather than their debts.”
H.E. Srgjan Kerim, PhD
Former President of the United Nations
General Assembly,Former Minister of Foreign Affairs
of the Republic of Macedonia

SUMMIT CONCLUSIONS

“The common goal of everyone who is participating at the Summit is to expand and develop the Macedonian
economy. The USA has always been a great partner to Macedonia. In the last 20 years Macedonia received
over a billion dollars of assistance from the USA. Just the last period, three American businesses commenced
operations in Skopje. But this is not a one way street, because US also welcomes investments from Macedonia.
USAID projects have been implemented in the food processing industry, in the plastic recycling sector, in
the energy sector, digital media and IT, promotion of the use of ICT technologies as means of enhancing
transparency and efficiency, entrepreneurship, various economic growth programs that support business start
ups and training and mentoring small enterprises.”
H.E. Paul D. Wohlers
Ambassador Extraordinary and Plenipotentiary of the
United States of America to the Republic of Macedonia

Working Sessions

“Macedonia has handled the economic storm well, and is on track to achieve small positive growth this year,
and about 2% growth next year. Fiscal debt and deficit levels are moderate overall. The attraction of foreign
direct investments is generally successful and this Summit is definitely going to help this process. Going
forward, the government needs to focus on formulating clear goals and integrating them into policies. One of
the biggest challenges is the high unemployment level. Companies and local universities should work together
in enhancing work force skills that are necessary in the global market. ”
Alexander Tieman
Resident Representative of the
International Monetary Fund to the Republic of Macedonia
“In Macedonia the importance of the technology and the telecom industry is enormous. We live in a hyper
connected world where every device that can be connected will be connected. The mobile industry is becoming
the largest sector in the ICT industry of all times. Data is the new currency in the networked field. The
mobile computing devices will be source of innovation. Macedonia has to make certain changes in order to
be able to attract large corporations. Stability in politics, specialized education with focus on areas of growth,
competitive advantage on software, mobile applications, data centres that will be serving customers all over
the world. Macedonia should also become cost comparative.”
Samih Elhage
Chief Operations Officer
and Executive Board Member of Nokia-Siemens Networks
“This is a period of transition for the general economy as a whole. Central and Eastern Europe have had big
growth levels and great support from the EU and the open markets. One of the biggest advantages of these
countries has been the fact that they did not become over satisfied. Macedonia is target for foreign investments
because of the strong banking system, not depending from the funding of the big institutions. “
Kurt Geiger, PhD
Member of the Supervisory Board of Raiffeisen Bank Internationa
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The panel highlighted the economic indicators and regulations for doing business in Macedonia, the competitive
sectors and specific investment proposal in different industries. The Government of the Republic of Macedonia has
an agenda of pursuing strong structural reforms aimed at achieving higher growth rates, which should bring more
jobs and improving the living standard. The economical team of the Macedonian Government considers itself as
an enabler. Hence this Business Summit is seen as a powerful tool to building a stronger nation and closing the gap
between any country of the European Union and Macedonia.
Moderator:
Vera Stavroff, President and CEO of HerbalScience Inc. and AlkaloidUSA; Co-founder of GreenBeauty and
Board Member of Macedonia 2025
H.E. Vladimir Peshevski, MBA, Deputy Prime Minister for Economic Affairs at the Government of the Republic
of Macedonia
H.E. Valon Saraqini, Minister of Economy of the Republic of Macedonia
H.E. Vele Samak, Minister without portfolio, appointed Minister for attracting foreign investments at the
Government of the Republic of Macedonia
Krum Efremov, PhD, State Counselor at the Directorate of Economic Diplomacy, Ministry of Foreign Affairs
of the Republic of Macedonia
Visar Fida, Director of the Agency for Foreign Investments and Export Promotion of the Republic of Macedonia
Viktor Mizo, CEO of the Directorate for Technological Industrial Development Zones (TIDZ)

SUMMIT CONCLUSIONS

Panel 2 - Doing Business in Macedonia

Working Sessions

Macedonia is a great destination for investments although certain areas need some improvements. Macedonia
should be proud of its peaceful transition to democracy, improved rule of law and success in reducing
corruption. However, reaching the potential growth would crucially depend on growth improvements,
supporting innovation, research and development, overall competitiveness and improvement of the intraregional trade. The goal is to achieve growth model based on private investments rather than on government
capital expenditures. In addition, the Government has managed to ensure an EIB credit line of EUR250
million which would improve the access to finance for SMEs in Macedonia at subsidized interest rates.
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Working Sessions

The panelists have identified many advantages of Macedonia over the competitor countries in the Region
and Worldwide:
 Prudent policies and maintained macroeconomic stability
 Relatively low costs
 Strategic geographical position
 Low taxation, in terms of the personal income tax rates and profit tax rates
 Available government-led incentives for growing business
 Work Ethic of the Macedonian workforce
 An infrastructure in place for support of foreign investors, through “Invest in Macedonia”, including
aftercare services
 Fully functional and developed industrial parks (Technological Industrial Development Zones) with
provided utilities, telecommunications, plots, and concessions.
The main challenges in achieving a sustainable long-run growth according to the panelists are:
 Unsustainable unemployment levels leading to relatively low consumption power
 Finding the “right” balance between attracting labor intensive and capital-intensive industries
 Relatively large informal economy
 Low share of graduates from technical studies
 Low competitiveness of Macedonian companies
 Productivity gap with Western Europe
 Keeping the deficit contained while creating policies for public investment
 Improve the functioning of the judicial system

The main reforms implemented so far in Macedonia in the area of business environment are:
 Lowest taxes in Europe, including a flat tax for the Profit Tax and the Personal Income Tax, as well as
preferential 5% rate of the VAT on selected products and raw materials. In addition, the country has
introduced lump-sum taxes for small businesses
 Reduced administrative burden and costs on companies
 Reduced labor costs through reduced rates of social security contributions
 Capital investments for infrastructure improvement
 Signed Free Trade Agreements which cover 85% of the Macedonian exports
 Establishment of Technological Industrial Development Zones (free economic zones) offering
concessional terms for the investors.
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The main topics of discussion were the investment climate in Macedonia, challenges regarding the successful
branding of the Macedonian products and experiences of representatives of some of the most important foreign
direct investments in Macedonia. Current foreign investors have offered to all potential future investors their
assistance and support in starting a business in Macedonia.
Moderator:
Zoran Martinovski, Country Manager of World Bank’s International Finance Corporation Office in
Macedonia, Board Member of Macedonia 2025

“Although territorially small, Macedonia is a big country and has to continuously
search for new sources of economic growth. The exchange of ideas and information
about investments is also very important. Deutsche Telecom is constantly bringing
new technologies to the citizens and businesses of Macedonia. Macedonia has technology that exceeds the technology of the most developed countries in the world. The IP
transformation is a source of pride for the country. The many advantages that Macedonia offers bring many FDIs to the country, and the government should continue
with the same actions. Macedonia should have bigger focus on investments in ICT
and the IT industry as boosters of the overall economy. The increase of investments
based on private partnership model, the increase of know-how and state of the art
corporate governance can be helped by the presence of international companies in
Macedonia.” – Daniel Szasz, CEO of Makedonski Telekom AD Skopje (member of
International Deutsche Telekom Group)

SUMMIT CONCLUSIONS

Panel 3 – Investment Climate in Macedonia: Perspective of Existing FDIs

“We really appreciate the overall cooperation with the government and especially what it has done in the
field of security. I would also like to mention the fact that the Macedonian workers are the most hardworking and reliable workers and represent a great asset for any company. What foreign companies need in
order to invest in Macedonia even more is to have access to people that make decisions, access to cadastre,
better judiciary system. The educational system has also space for improvements as an important segment
of every country’s economy.”
Peter Roth
CEO of Soravia Group, Austria
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Working Sessions

“Our company produces high value products from different sectors but all based on precious metals. There
are many reasons why we chose Macedonia as an investment destination and we are proven that we were
not wrong. We are very pleased with the operations, the skilled and hard-working workforce. Our company
has achieved very good scores in the general audit and the state of the art factory and extraordinary workers
were described like a benchmark for the rest of the industry worldwide. Although there are certain areas
that need improvement, the overall experience is extremely positive.”
Jatin Thakrar
CEO of Johnson Matthey Macedonia
(member of Johnson Matthey, United Kindom)

SUMMIT CONCLUSIONS

“The experience with Macedonia is very positive. Previously we tried to invest in Turkey but we felt like
we were not welcome there. In Macedonia it is quite the opposite. The Macedonian politicians act like
managers, we received an answer on every our question. With the opening of the new production facility
of Van Hool Belgium we plan to create up to 500 jobs and we hope that we will have successful and fruitful
cooperation.”
Filip Van Hool
CEO of Van Hool N.V., Belgium
“Our company is one of the largest insurance companies in the region. We acquired the insurance company
Vardar at 2007 and we see a long-term potential growth in Macedonia because the insurance density is very
big. For us the regulatory environment is really important as well as the adoption of the EU standards. We
see Macedonia going to the EU and we look forward to maintain and expand our presence on the market.”
Benjamin Jošar
Authorized Officer of the Management Board of Triglav Insurance

Working Sessions

“I am a little bit jealous on all the changes that happen in Macedonia because when I started working in
1997 things were more complicated. Thanks to the many reforms of the government the procedures are
shortened and there are many advantages for investing in Macedonia. Other thing that our country needs
are detailed urban plans and shorter procedures for obtaining construction permits.”
Todor Delovski
CEO of Knauf Macedonia (member of Knauf Austria)
“Macedonia has many advantages compared to the other countries in the region. There are skilled workers
and experienced engineers, solid macro-economic policies, low business start-up costs, package of incentives
that supported our operations and many others. Now we have 320 employees and we support them with
training and scholarship programs. There are around 35 students from technical faculties that have trainings
during the holidays for 4 years and there is a job offer for them after graduation. We have also implemented
comparative responsibility suggestion system for improvement of the different processes in the factories.
There is space for improvement of the transport infrastructure and we need better connection with Europe.”
Makram Ghribi
Plant Manager of Johnson Controls Macedonia
(member of Johnson Controls International, USA)
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The panelists from the fourth panel were representatives from several private and public financial institutions and
elaborated on the possibilities for acquiring financial resources for Macedonian or Macedonian-based companies.
The banking sector dominates the financial eco-system in the country, and is characterized as competitive, sound
and stable. Banks have strong deposit base, which in most cases is the source for credits. In addition, banks have
partnerships with several International Financial Institutions, such as EBRD, IFC, but also with the MBDP.
Banks are willing and able to finance more business projects, but about one-third of companies lack risk-bearing
instruments. There are also possibilities and successful stories of equity financing, which in addition to the financial
resources gives an added value to the companies.
Moderator:
Robert Arsov, Director of Mergers & Acquisitions, Investment Banking Division of Credit Suisse, USA and
Vice Chairman of Macedonia 2025
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Panel 4 – Financing Investments and Export: From Micro-financing to
Financing Capital Investments

“Macedonia had a fantastic run since 1995 when I was first here, it is a true stand
out and with the conference we are looking into a terrific future. We invested in 28
countries, 360 risk capital investments. One of the most important things was that
the people we hired and we were able to work with in Macedonia were amazing. The
Macedonian private sector has to step up and to help the country. Macedonia 2025 is
working together with SEAF on a risk capital fund that is really needed in Macedonia.
Private capital and initiative should be leading the way. There are many opportunities for Macedonia to become the leader in its region, because Macedonia has great
entrepreneurs and their potential has to be used.“ – Hubertus Jan van der Vaart
Executive Chairman and Co-Founder of Small Enterprise Assistance Funds (SEAF)

“Macedonian Bank for Development Promotion has many activities. The main are support of the economic
development, growth, employment potential and export of Macedonia, but also development of small and
medium enterprises. The bank is a self sustaining institution. We have experienced rapid growth and are
active in financing businesses connected with agricultural goods, renewable energy and energy efficient
products. We offer export insurance policies that protect against the risk of nonpayment of foreign buyers
and also cover commercial and political risks. The main task is to reestablish the trust between the banks
and the clients.”
Dragan Martinovski
CEO of Macedonian Bank for Development Promotion
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“There was a debt crisis in many countries in Europe which was not expected and this had very big impact
on SEE. Twenty five years ago there were no banks in any of the countries in SEE, and they were keen on
attracting strategic investors because they had the technology, means and expertise in doing banking. What I
think is really important for the countries in the South-East Europe is that although they have had successes
in the previous years, they did not stop upgrading and changing all the necessary aspects and sectors that
needed improvements.”
Kurt Geiger, PhD
Member of the Supervisory Board of
Raiffeisen Bank International
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“EBRD is active in 29 countries and is the largest single investor with more than 75 billion euro invested
until now. Catalyst to attract significant FDI in the countries and to mobilize the domestic capital, finance
private infrastructure projects, to promote competitiveness and sound corporate governance. We have
financed key infrastructure and we support the country in the regional integration. Good transport links are
crucial for strengthening the competitiveness of local companies and attracting FDIs. As a new initiative that
should substitute for the non-existence of venture capital in the country and the region, the EBRD would
soon introduce a Western Balkans Enterprise Development and Innovation Facility, that would have two
components: i) Enterprise Innovation Fund (financing seed and early stage equity investments in innovative
micro and SMEs); and ii) Enterprise Expansion Fund (financing expansion of existing businesses).”
Elena Urumovska
Head of European Bank for Reconstruction
and Development Skopje Resident Office
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“We are mainly focused on Macedonian companies and we try filling the gap in the market. Apart from
the financial services we also have complementary components as trainings to businesses; study visits of
bank officers and other activities. Macedonia as a candidate country is using EU funds, we are trying to
use the IPARD fund and help Macedonian businesses to win the funds. In the nearest future we intend to
pursue riskier investments. We promote successful entrepreneurial stories, encourage Macedonians to open
businesses and promote entrepreneurs of the year.”
Lazar Nedanoski
Macedonian Enterprise Development Foundation
“The current stock exchange of Macedonia has 32 listed companies and good industry representation. The
stock exchange during the years has gone through different development phases with completely new
environment and new challenges. We see the need of having some kind of balance between banking and
non banking financing, and the equity financing is essential.“
Ivan Steriev
CEO of the Macedonian Stock Exchange Inc. Skopje
“Ohridska Banka is the 4th largest bank on the Macedonian market and its loan portfolio is growing
significantly. The Macedonian banks are supportive of the Macedonian business community within the
regulatory framework. I would also like to pay tribute to the MBDP, IFC and EBRD for the excellent
cooperation with the commercial banks. Macedonia offers attractive business opportunities and an
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environment conducive to investment. There are certain areas that need improvement, including access
to risk-bearing capital by local business. I am convinced that outside capital investors could significantly
facilitate Macedonia’s integration into the global economy. Bankers and investors should work side by
side.”
Filip Kotora
Member of the Board of Directors, Ohridska Banka AD Ohrid,
Member of Societe Generale Group

Working Sessions

Source: Filip Kotora
Member of the Board of Directors
Ohridska Banka, Societe Generale Group
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Panel 5 - Globally Competitive Macedonian Products and services: Successful
Business Models of Cooperation
Panel number 5 was dedicated to the successful business models of cooperation. Macedonia can be proud with many
successful stories of Macedonian companies exporting abroad and being very successful on the foreign markets, as well as
companies owned and/or managed by our Diaspora members that are expanding their operations on the Macedonian
market. Their stories are very inspiring and unveil lots of potential for cooperation.
Moderator:
Zhivko Mukaetov, President of Managing Board and CEO of Alkaloid AD Skopje, Board Member of Macedonia
2025

“We started our cooperation with Alkaloid in 2003; we developed and produced
organic products. Our first product was a comforting tea that was a great success.
In May 2004, the volume of tea production has increased up to 64% and is sold all
over the world, except in Africa. Looking back as far as why we were successful
is Alkaloid. We needed many different certifications; Alkaloid had them all and
has fulfilled and exceeded all expectations. Alkaloid had the know-how and the
experience we needed to make the product, because Alkaloid started producing teas
in 1936. An exceptional partner who put in all the people, time and investment
that was required. We currently also produce a detox tea for another American
company. We are also growing the Good Nature brand in 26 American countries.
In 2006 we established Alkaloid USA. This is how all the companies should build a
recognizable brand.” – Vera Stavroff, President and CEO of HerbalScience Inc.
and AlkaloidUSA; Co-founder of GreenBeauty and Board Member of Macedonia
2025
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“What I think that is the most important thing are the people that you work with. Macedonia has helped EMSA
Solar to continue growing. There were some challenges while working with Macedonian companies on some
IT projects, such as trying to find a way to understand each other better but in the end we overcome all the
challenges. I would also like to recommend to the Macedonian businesses that if they want to do business outside
of Macedonia they have to find the right contacts, try to reach out to the potential companies and propose the
services they offer. Find out all the businessmen around the world, meet with them and think thoroughly about
working on projects.”
Emil Hristov
CEO of EMSA Solar LLC, USA
and Board Member of Macedonia 2025
“It was quite the long road for us to be able to work on all of these famous movies. We started two people and for
the first seven years we worked only on the local market. What we learned so far is that global market is really
challenging, so you have to develop to the highest possible competitive standards and never stop learning. You
get the chance to learn from the best and be the best. Learn the market and be always present there, get to know
the business culture and pay attention to the details because they are crucial. In our industry the most important
thing is to never promise what you cannot deliver. In the beginning when we started working Macedonia was
pretty much anonymous, but with hard work, discipline and networking we managed to put the name of
Macedonia on the good side. I think that there has never been a better time to start a business in Macedonia.”
Kristijan Danilovski
CEO of FX3X, Macedonia
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“Our small family business grew in one of the biggest food industries in the country. We made significant changes
and step by step, with hard work we managed to build a recognizable brand. Today we have two factories in
Vinica and their products are exported in 35 countries worldwide. We offer wide assortment of food. We are very
big local patriots and all our products are connected with our city. Our goal was to replace the imported products
on the home market and then expand abroad. To be Macedonian exporter is both challenge and pleasure. For
quality products there are no borders. The confectionary industry is expanding really quickly and besides the
quality and food standards we have to have good marketing and excellent relations with our distributors. We also
have very positive experience with the Macedonian Diaspora.”
Gligor Cvetanov
CEO of Makprogres Ltd., Macedonia

“I started the business in a basement, but we saw the potential to increase it in Europe. I have been in Macedonia
the last 9 years and I feel like we have to give back something to the country. So far we faced many challenges but
we are trying really hard for Export Packers to start producing facilities here in Macedonia. They need skilled
people to work and we will take advantage of that. We have made a lot of progress in the food safety in the meat
industry, our meat satisfies all the standards anywhere in the world and I am proud to ship products with that
quality.”
Miki Velichkovski
Owner/Partner of Karnikom Ltd., Skopje

“First I had people in Argentina and India working for me, but I had a problem because they were never thinking
out of the box. Starting my company Cosmic Development here in Macedonia was an excellent decision because
Macedonia has really talented people, everyone is really educated and I wanted to give back something to the
country where my parents come from. I wanted to bring the Canadian mentality to a Macedonian company,
company that has play station III room where employees can work and enjoy. In that way we were able to
attract the best talents in the country, our employees are stellar, and the quality of work is above anything that
I have ever seen. Our next step is the establishment of startup.mk - an accelerator program for young people,
young entrepreneurs in Macedonia. Hopefully by that we can help the Macedonian market become the next
little Switzerland.”
Chris Pavlovski
CEO of JMG, Canada and Co-founder of
Cosmic Development, Macedonia
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“Export Packers, is a commodity trading house specializing in export of agricultural products all over the world,
founded in 1937. We are focused on the food manufacturing and the food service sector. We saw an opportunity
in Macedonia because it has many advantages. There are highly educated people, the fruits and the vegetables
are of an extraordinary quality, they taste amazing and we would really like to invest in the region and produce
high added value products. Our current experience shows us that we have to focus on Europe because China is
all about the pricing and the general downfall of Chinese products is the low quality. “
Boris Laic
Export Packers Company Ltd., Canada
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Panel 6 - Leveraging Business Diaspora to Create Economic Opportunities
This panel was dedicated to the leveraging of the business Diaspora in order to create economic opportunities for
the country, and address challenges for Diaspora involvement in the economy and education. The mobilization
of the business professionals from the Diaspora is one of the crucial elements for faster economic growth of the
country. In addition, the scientists and researchers from the Diaspora represent a huge untapped potential that can
improve the quality of education and can develop research and innovation within Macedonia.
Moderator:
Mitre Kutanovski, President and CEO of Mitre Group, Board Member of Macedonia 2025

“To sustain investments, business development and innovation, we not only need
to emphasize on improving our education but also to support research and development following the global trend of knowledge based economies. To accomplish
these goals and transition into a knowledge driven economy I am advocating an
interdisciplinary research initiative that can comply with international standards,
but also maintains a Macedonian edge. Macedonia is geographically the exact center
of the north, south, east and west. I would like to inspire everyone at the summit to
help develop Macedonia into a research hub in the heart of the Mediterranean. This
leads to a better understanding of the country and its region to be able to address
problems more focused, but also to develop regional solutions, regional educational
institutions, regional knowledge and knowhow. This will inspire investment
opportunities for companies that want to invest in Macedonian knowhow and
stimulate more research and innovation.... Cooperation with academic institutions, more scholarship programs within the country and small research units led
by Macedonia 2025 can significantly improve the system.” – Antonio Petrov,
PhD, Professor at the University of Texas at San Antonio, USA

“Made in Macedonia”
Research and development

  Source: Dr. Antonio Petrov
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“There are many activities for promotion of Macedonia as attractive business destination led by the
Government, the Diaspora and the business sector. I am very happy to see that the countries where I have
been Ambassador have established relations with Macedonia. One of the biggest challenges that have to be
addressed is the competitiveness of the Macedonian products. Everyone should engage in building Macedonia
in an international brand on the global map. This is a Summit of great possibilities and high expectations, we
should build bridges between the business sector and the Diaspora, and these should be bridges that persist,
grow and contribute to creating successful stories. I encourage my colleagues to be proactive and visit all
regions, make sure that our administration has the actual data and updated information for any or all purpose.
We should unite and make Macedonia visible on all continents as respected and successful country.”
H. E. Kire Ilioski MA
Ambassador Extraordinary and Plenipotentiary
of the Republic of Macedonia to the Kingdom of Sweden
and the Republic of Finland

“According to the current statistics there are 200 million people who live outside their home countries and
send 345 billion dollars in their home countries and Macedonia fits the same pattern. USAID is not large less
than 10 million dollars and our role has been since 1995 to make it easier for business to invest here and to
take care of all the necessary reducing of impediments. What is important for every country is to be based
on democracy and to has vibrant civil society as an important feedback mechanism to the society. We have
different loan guarantee programs, equity investment funds and short term purchase ordering for small and
medium enterprises, farmers and entrepreneurs. “
Robert Wuertz, PhD
USAID Macedonia Mission Director
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“The Agency of Emigration of the Republic of Macedonia makes all the necessary efforts in the identification
of the Macedonian successful business leaders all over the world. The agency cooperates with the state
institutions and we also have a network of local coordinators that conduct different activities and collect
information. We have created a business address book with all the Macedonian emigrants who manage
businesses or who own businesses. This address book is available to every state institution and other
interested organizations. On that way we try to keep the relations between the Diaspora and Macedonia
continuously active.”
Vasil Naumov
Director of the Emigration Agency of Republic of Macedonia

“With my company PEC international that is involved with the oil, gas and the energy sector we already
sold a lot of equipment for the refineries and pipelines, but I did not want only to sell but also to give back
something to my country. So we decided to promote Macedonia and the free zones, and to help Macedonia
export in the UK. Some of our companies visited the zones and were amazed by the first class facilities, the
able personnel and the CEO. We expect fruitful cooperation in the future by globalizing of the Diaspora
and sharing of information and resources.”
Slavica Waite, PhD
CEO of PEC International, United Kingdom

Working Sessions
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“I started my company from nothing; my father had savings from only 6000 dollars. Now we have a business
worth 1 billion dollars with over 1800 employees and the biggest obstacle that Macedonia has to overcome is
the change of mentality. There are many sectors where Macedonia can attract good investments. One of the
most important is the renewable energy sector, than the wine industry that also has great export potential.
Another great sector for investments is in the production of bottles and packaging, as well as production of
light weight plastics where new technologies can be used. The agricultural products should be exported to
Europe through the big supermarkets. Skopje and Ohrid should be promoted as tourist destinations and in
that way Macedonia will become easily recognizable all over the world.”
Andy Peykoff
Founder of Niagara Bottling, USA
and Board Member of Macedonia 2025
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The link that Macedonia 2025 tries to establish in order to support businesses cannot be done without the
help of the Diaspora and one of the crucial things is the enabling of a process of fast transfer of knowledge
and new technologies that Macedonia needs. The Summit has helped in the creation of a basic economic
network that connects the foreign investments and the activities of the Macedonian small and medium
enterprises, as well as the big domestic companies. Macedonia 2025 is delighted with the fact that the Summit
has brought up together so many business professionals and hopes that this will become a traditional annual
event. What is indispensable for the Macedonian economy is communication and contacts with the right
people so that the business goals can be accomplished. Although the foreign investments are very important,
even more important for Macedonia is to have healthy and fast growing domestic companies.
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Closing remarks

The main Government priorities for the future are:
 Acceleration of the EU and NATO membership
 Stronger business sector
 Investments in quality education and promoting human capital
 Improvements in entrepreneurial skills
 Strengthening the corporate governance and business ethics
 More investments into the infrastructure (transport, energy) which is an important input in the
firms’ productivity
 Greater sophistication of exports and change in the structure of the economy towards higher valueadded products and exports.
The Macedonian companies have very narrow focus on the European market, forgoing many business
opportunities in North America. Furthermore, Macedonian companies are facing with difficulties in
achieving an economy of scale and as challenge remains issue of branding the Macedonian products. Difficult
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Macedonia should be proud of its peaceful transition to democracy, improved rule of law and success in
reducing corruption. The country has preserved and improved its macro stability, including productivityled wage growth stable and low inflation, and prudent fiscal policy with small budget deficits. On a micro
level, Macedonia has achieved dramatic improvement in the business environment, ranking the country
from the 96 position in the World Bank’s Doing Business in 2007 to 22 place in 2012. The Investment
Summit has summarized the directions for the future aimed at improving the investment climate and
generating dynamic economic growth.
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and sometimes expensive access to finance was mentioned by the businesses as one of the constraints to open
or expand business in Macedonia. Macedonia was identified as a land of opportunities in the IT sector and in
the food – processing industry. As investment possibilities were identified: the telecommunications sector,
attraction of investors from China and India and focus on specialization and competitiveness through the
educated work force.
There are many successful stories of Macedonian companies exporting abroad and being very successful on
the foreign markets, as well as companies owned and/or managed by our Diaspora that are expanding their
operations on the Macedonian market. Their stories are very inspiring and unveil lots of potential for mutual
cooperation. But what makes their stories successful?
There are several preconditions for a successful international business:
 Having a competitive, high quality product
 Implementing the international standards and acquiring quality certificates (such as ISO, Halal,
Kosher, for organic food)
 Ensuring consistency of standards and the quality
 Find good distribution channel
 Use the knowledge and networks of our Diaspora
 Be professional with your business partners and customers.
A challenging issue regarding the successful branding of Macedonia was raised by the current foreign investors
in Macedonia. Their positive experience is driven by the macroeconomic stability, including the exchangerate stability; low taxation; quality of the workforce; access to the policy-makers; multi-cultural working
environment and a high security. They noted the fact that Macedonia increasingly benchmarks with the
main business destinations from the emerging countries for its logistics proximity, cost structure, geostrategic
position, skilled workforce, knowledge of foreign languages etc. These are the main points from where
branding in Macedonia should be continually driven, recapping the story of Macedonia as a small and open
European emerging economy.      
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“This Summit happens in a very interesting period. Although we have already
formed a basic economic network that supports the different activities of the business
community, all these activities can be even more enhanced thanks to the additional
support given by different business professionals from the Macedonian Diaspora. The
Macedonia Global Investment Summit 2012 showed that there are two important
things that should be done. The first is stronger and faster transfer of education,
knowledge and technologies that are essential to be more competitive on the global
market. And second, the successful small and medium enterprises, as well as big
companies from the both sides, Macedonia and the Diaspora, should get involved and
make this process of transfer easier.” – concluded Mincho Jordanov, Main partner
and major stakeholder of Makstil AD Skopje and Board Member of Macedonia 2025
Current foreign investors have offered to all potential future investors their assistance and support in starting a
business in Macedonia. Notwithstanding, foreign investors hold a view that there is also a room for increasing
their commitment and contribution to the economy, through:





Increasing the transfer of know-how
Strengthening corporate governance
Increasing business standards and ethics
Strengthening the cooperation with the universities (educational institutions).
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Further reforms of the judiciary system and strengthening the rule of law
Strengthening the capacity of the public institutions, including regulatory bodies
Reducing effective tax rates and costs (costs associated with some local taxes, permits, licenses, etc.)
Improving the procedure for issuing work permits for foreigners with precise and clear legislation
(this reform process needs to continue)
Easy access to Cadastre and construction permits
Improving and achieving greater productivity (mainly for the IT and ICT industries)
Continuous adoption of the EU standards, and ISO standards by the suppliers
Increasing the supply of technical solutions
Better understanding of the international accounting system
Promotion and implementation of the public-private partnerships
Low liquidity of economy, on a short run.
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Foreign investors have, however, identified 11 challenges and areas for further improvement of the
business climate:

Participants agreed that increased engagement and commitment of Diaspora is needed in moving the homeland
forward. Lack of investments of the Diaspora in the past was mainly a consequence of lack of a trust in the
economic conditions and business environment in the country. A sound link between Diaspora and economic
policy and investment strategy of the Government should be introduced. The purpose should be to establish
strong, stable and reliable local business partners engaged in joint ventures with foreign investors. Further,
business relations have to go in either direction, from abroad to Macedonia and from Macedonia abroad,
though the latter is considerably undermined.
The main challenges that the Macedonian economy will face in the following period are:







increasing the low consumption power that is a result of the unsustainable unemployment levels,
finding the right balance between attracting labour intensive and capital intensive industries
(the first would contribute to reducing unemployment, and the second would bring transfer of
technologies),
improvement of the competitiveness of the Macedonian companies, reduction of the productivity
gap of the Macedonian companies compared to the companies of Western Europe,
further reforms of the judiciary system,
promotion and implementation of the public-private partnerships,
continuous adoption of the EU standards,
improvement of the business standards and ethics.

The country’s growth has slowed done, in a wake of the global economic crises, which has been imported
through three main channels: weak external demand, deteriorated access to finance and reduced remittances.
Declining exports of national companies has been compensated by the increased exports of the foreign direct
investments. However, reaching the potential growth would crucially depend on growth improvements,
supporting Innovation and Research and Development, overall competitiveness and improving the intraregional trade. The goal is to achieve growth model based on private investments rather than on government
capital expenditures.
“Building a strong platform for business relations between the Macedonian companies and Diaspora, both
in a form of foreign investments in Macedonia, as well as possible cooperation between the Macedonian and
foreign companies abroad is one of the main goals of this Summit”, emphasized Zoran Martinovski Board
Member of Macedonia 2025 and a Summit Chair.
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Macedonia 2025, organizer of the Macedonia Global Investment Summit that was held for the first time
from 18 to 21 October 2012 in Ohrid, would like to express its great pleasure for the accomplishments of
this first investment summit: attendance of around 350 registered participants from the country and all over
the world, participation of 40 world business leaders on the working sessions and more than 100 official
and non formal business meetings. The three main goals of the summit are: attraction of foreign direct
investments, increase of the export potential and economic growth through more active integration of the
Diaspora in the Macedonian economy.
The Summit should strengthen and enhance the relations between the global Macedonian community and
the businesses in Macedonia, as well as to present the Macedonian investment possibilities in front of the
representatives of the Macedonian Diaspora and other potential foreign investors. Because this is a first
Summit of this kind, with expectations to become traditional annual event, more attention was dedicated to
the presentation of the investment possibilities and the business climate in Macedonia.

Outcomes

SUMMIT CONCLUSIONS

SUMMIT OUTCOMES

30

SEAF and Macedonia 2025 announce the launch of SEAF Macedonia I, a risk capital fund targeting growth
orientated enterprises in Macedonia. Uniquely, the Fund will have as a an anchor investor both SEAF as
well as Macedonia 2025 – a group of successful entrepreneurs and executives in private business globally
who have strong Macedonian roots, emigrated from Macedonia to form a successful business careers in the
United States, Canada, Europe and Australia. Not only will Macedonia 2025 members commit capital to
the Fund, but they will also provide key mentoring and market access for Macedonian entrepreneurs.  
Macedonia 2025 Chairman, Mike Zafirovski said: “I am very excited about our partnership with SEAF and
the launch of the new SEAF Macedonian focused fund. The investment fund is the first of its kind where the
Diaspora is the catalyst and lead investor driving the emphasis on the home country and region. We look forward
to collaborating with SEAF to make this a successful fund and pave the road for new funds to follow. Our board
in turn is very excited to be able to assist SEAF in development of business leaders and successful businesses in
Macedonia, and also provide access to our global network of business relationships.”
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SEAF Macedonia I Investment Fund launched

Outcomes

SEAF is establishing the Fund to follow up on its successful first fund, SEAF Macedonia, which was
Macedonia’s first venture fund, and which backed companies such as Tinex, On.Net, Krug (Dnevnik),
and Login. SEAF’s Executive Chairman and co-Founder Bert van der Vaart said: “SEAF believes that
Macedonia’s entrepreneurs are among the best in the world. We are excited at the prospect of backing a new group
of entrepreneurs together with Macedonia 2025 and promoting economic growth and development in one of the
most beautiful countries in the world.”
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Survey Results

The summit survey1 was distributed to 350 participants, out of which 61 people have responded (17%
response rate). Here is a short summary of the results:


97% of the participants are satisfied with the overall event, and 80% of the participants are planning
on attending the conference next year



97% of the participants have rated the Summit speakers as excellent to good, while 88% of them
believe that the panel topics were well structured



The organizing staff was rated as being excellent by 67% of the participants, while 25% consider
the staff to be good.



51% of the participants have participated on the bilateral meeting, and 93% of them are satisfied
with the networking possibilities.



98% of the participants would recommend the Summit to other people.  

Outcomes

The general feedback from the participants was very positive and most of them are interested in continuous
cooperation with Macedonia 2025, potential investors or Macedonian companies. Here are some of the
participants’ ideas and directions for the future events:

1



Attract higher number of potential foreign investors, and expand the network to the medium sized
companies from the Diaspora



Provide more opportunities for bilateral meetings and establish a platform for continues
communication between the Macedonian and foreign companies



Focus on reducing unemployment and brain drain prevention



Structure more focused panel discussions and provide for more interaction at the panels and among
participants.
The survey was an online questionnaire, and it was carried out from November 2 to 5
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Macedonia 2025 is dedicated to helping create a prosperous economic climate in Macedonia that will
establish opportunity and innovation for its citizens and for foreign investors. Our mission is to assist
in positioning Macedonia as a preferred destination for foreign direct investment, promote transparency
within government and corporate practices, and inspire future business leaders in Macedonia. Through
these efforts and the resources of Macedonia 2025’s Board of Directors we strive in helping build a stronger
nation.
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